TRANS FREEDOM ALLIANCE

Candidates’ Kids in the Anti-Trans Attack Line

Where children actually appear in attack content in AZ-06, IA-02, and NE-02 — monitored social data through
September 2, 2026

The Short Version
One of these three races has crossed from “kids” as an attack frame to a candidate's actual child: Arizona's 6th. JoAnna

Mendoza, the Democratic nominee there, has said Republican trackers follow her and have filmed private moments with her
10-year-old son — footage she expects to surface in attack ads. In lowa's 2nd and Nebraska's 2nd, the attack line runs through
the candidates' public records on medical care for trans youth: resurfaced statements from 2020-2023, pushed by party
committees. Through September 2, no monitored post invokes Lindsay James's or Denise Powell's own children. And the
whole line is still contained — the largest single post across all three races is the Arizona incumbent's own thread at about
17,500 engagements, and none of it has broken out of the committee network into organic spread.

AZ-06 - Mendoza (D) v. Jul1-Aug 21 Ciscomani campaign,

Rep. Ciscomani (R) RNC Research, NRCC, AZ
GOP accounts

1A-02 open - James (D) v. 20 47K Aug 7 — Aug 28 NRCC, Washington Free

Mitchell (R) Beacon, Trump War
Room, CLF, lowa GOP

NE-02 open - Powell (D) 32 69K Jul8—-Sep 1 Nebraska GOP, Fox News,

v. Harding (R) NRCC, Team Trump

Counts are monitored posts naming the candidate in trans-discourse coverage, July 1 — September 2; engagements are total interactions (likes, shares,
comments, views where platforms report them) and run low for the newest posts, which are still accruing.

Arizona's 6th: the race where it is literal

JoAnna Mendoza, the Democrat challenging Rep. Juan Ciscomani, told the New York Times in a June profile that Republican trackers often
follow her, “even filming private moments with her 10-year-old son.” She has framed the surveillance as something she expects to see again
in paid form this fall. The attack network's answer treated the complaint itself as material: on July 24, Republican communications operative
Steve Guest posted that she “featured her kid in her own TV ads. What a hypocrite” — the argument being that a child who appears in his
mother's campaign spot is fair game for tracker cameras.

The wider Arizona line is the heaviest of the three: 33 posts and about 99,000 engagements since July 1, led by Ciscomani's own July 7
“Who is the REAL JoAnna Mendoza?” thread (17,500 engagements) and his “Toxic” TV ad, with the National Republican Congressional
Committee and state party accounts pressing her opposition to Proposition 318, the ballot measure on school sports and facilities. One flag
for the counter-file: the ad's claim that Mendoza called parents “toxic” is not what the record shows — the 2020 quote it cites was aimed at
the sports legislation, not at parents, a distinction published fact-checks have already documented. Monitored social has been quiet on her
since August 21, which is part of why the next wave is likelier to arrive paid than organic.

lowa's 2nd: kids as frame — her own kids untouched so far
Lindsay James — lowa state representative from Dubuque, Presbyterian minister, and mother of two teenagers, running for the open seat

against former state Rep. Joe Mitchell — is getting the resurfacing treatment. The NRCC opened the frame on August 18 (“Sex-change
surgeries for children? Silence.”), and a Washington Free Beacon story followed on August 22, built on a March 2023 interview in which, per
the Beacon's excerpts, she called gender-affirming care for trans youth “medically necessary” and “lifesaving.” The amplification chain ran
six days: conservative media accounts first (Alex Pfeiffer, 13,000 engagements; a Trump War Room retweet, 11,200; Chuck Ross, 6,000),
then the NRCC, the Congressional Leadership Fund, and the lowa GOP, whose August 28 post Mitchell retweeted — the only time his own
account touched the line, for 40 engagements. Every child referenced in this cluster is rhetorical. Her own teenagers appear nowhere in the
monitored content.

Nebraska's 2nd: the same play, in waves



Denise Powell — the Omaha organizer and mother of two running for the open seat against Omaha City Councilman Brinker Harding — has
been under the “Dark Money Denise” frame from the Nebraska GOP since at least July 8, when a state-party post about school curriculum
drew 8,800 engagements. The trans-specific wave opened August 1: Fox News “unearthed” her 2023 posts opposing LB 574, Nebraska's law
restricting gender-affirming care for minors, which she had called “discriminatory and hateful.” The Nebraska GOP asked whether she has
“any policies that don't take away innocence from children”; Team Trump's August 5 post quoting her line that “trans people belong in
Nebraska and everywhere” was the cluster's largest at 16,700 engagements. A second wave opened September 1 — a Free Beacon follow-
up and, as of September 2, a fresh NRCC research release working the same 2023 record. Here too the children invoked are everyone's. Her
own two kids are absent from the attack content, even though her motherhood sits at the center of her campaign's own story. Harding's
accounts have not joined the line at all in monitored data.

The Shared Machinery

All three clusters are the same product: a conservative outlet resurfaces a 2020-2023 statement as an “unearthed” exclusive, committee
accounts push it for a few days — the NRCC appears in all three races — and the Republican candidate's own account arrives last and lightly,
if at all. Ciscomani is the exception; in Arizona the candidate leads the attack himself. Reach has stayed inside that network. Nothing here
approaches the organically spreading state narratives in the weekly briefings, where a single storyline can clear several million engagements
in a week. That is the useful context for the campaigns: this line is committee-manufactured, and it is not yet landing on its own.

What Gets Watched From Here

* The AZ-06 escalation — tracker footage of Mendoza's son actually airing in a paid spot. That would be this cycle's first documented use
of a candidate's child in anti-trans advertising, and the moment to have a response ready for.

* Weekly flag — these three races' name-tracking now runs in the Monday briefing prep. Any monitored post that invokes James's or
Powell's children, or new content involving Mendoza's son, gets flagged the week it appears.

e The named blind spot — mail, texts, paid placements, and closed local groups sit outside social monitoring. Child-invoking material the
campaigns encounter in those formats can be logged against this baseline; nothing of that kind has surfaced in public social channels
through September 2.
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