TRANS FREEDOM ALLIANCE — AD BACKUP / SUBSTANTIATION

“Obsessed” (THE COST OF IT — inoculation) TRT :30

Backgrounder for the “Obsessed” spot — the receipts behind the “they talk about trans people while your groceries

cost more” frame.

Line-by-Line Backup

Ad

Backup

Audio: You've probably seen this / “Trans” “Trans”
“Trans” / Republicans talk about trans people. A
lot. / And Dennis Cameron is no different.

Republican Anti-Trans Ads Aired More Than
30,000 Times In 2024, Concentrated On NFL
And College Football Broadcasts

GOP Ads Targeting The Transgender
Community Aired More Than 30,000 Times In
The 2024 Cycle, Focused On NFL And College
Football Audiences In Swing States, Per
Adimpact. [NPR, 10/19/24; HRC, “The Facts on
Anti-Trans Ads”, Accessed 7/10/26]

House Republicans Held More Than 70 Anti-
LGBTQI+ Floor Votes In The Last Congress.
“House Republicans held more than 70 anti-
LGBTQI+ votes on the House floor, filed more
than 155 anti-LGBTQI+ amendments to bills going
to the House floor, made or invited witnesses who
made anti-LGBTQI+ remarks in more than 75
committee hearings, and introduced more than 85
anti-LGBTQI+ bills.” [Congressional Equality
Caucus, “Ripping Away Our Freedoms”, Accessed
7/10/26]

Audio: Last election, Cameron's friends spent
$220 million dollars on ads JUST about trans
people.

Republicans Spent More Than $220 Million On
Anti-Trans And Anti-LGBTQ Television
Advertising In The 2024 Cycle

Republicans Spent $222 Million On Anti-Trans
And LGBTQ Advertising In The 2024
Campaign; Democrats Spent Under $29 Million
On LGBTQ Ads. [NPR (Adimpact data), 11/22/24]

Republicans Spent Nearly $215 Million On
Network TV Ads Attacking Trans People —
Excluding Cable And Streaming. “Republicans
spent nearly $215 million on network TV ads
vilifying transgender people this election cycle,
according to data released by Ad Impact. ... This
figure excludes spending on cable or streaming
ads, meaning the total amount Republicans have
spent on anti-trans ads is likely even higher.”
[Truthout (Adimpact via Washington Post),
11/5/24]

Wording note: the $222M figure covers anti-trans and
LGBTQ ads combined; the trans-specific, network-TV-
only floor is ~$215M. If challenged on “JUST about
trans people,” fall back to “more than $215 million.”



https://www.npr.org/2024/10/19/g-s1-28932/donald-trump-transgender-ads-kamala-harris
https://www.hrc.org/news/the-facts-on-anti-trans-ads
https://equality.house.gov/reports
https://www.npr.org/sections/shots-health-news/2024/11/22/nx-s1-5188573/transgender-gender-affirming-care-trump-abortion-hyde-amendment
https://truthout.org/articles/republicans-spent-nearly-215m-on-tv-ads-attacking-trans-rights-this-election/

Audio: That won't make your groceries or utilities
cheaper / Brian Bishop cares about what's
affecting us - the cost of everything. / From
groceries to gas, housing to health care. / While
Dennis Cameron focuses on the extremes.... /
Brian Bishop will focus on your family's bottom
line.

Characterization And Candidate Positives —
Supporting Context On Priorities

The Trump Campaign Spent More Than Five
Times As Much On Anti-Trans Ads As On
Economy Ads — While The Economy Was
Voters' Top Issue. “His campaign spent more
than twice as much on anti-trans ads than on ads
about immigration and more than five times as
much than on ads focused on the economy, which
was the most important issue to registered voters.’
[Uncloseted Media (citing The Bulwark, PBS,
Gallup), 11/24]

Prepared by Ari Drennen, Trans Freedom Alliance — 7/20/26. Sources accessed 7/20/26 unless otherwise dated.



https://www.unclosetedmedia.com/p/trumps-anti-trans-ads-were-expensive

